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Artist Claims Fashion Brand Zadig and Voltaire
Appropriated His Work for Its Latest Campaign
A recent ad from the company featuring a fountain on fire bears a striking

resemblance to a 2019 film by Julian Charrière.

A still from Julian Charrière's 2019 film, And Beneath It All Flows Liquid Fire. Courtesy of the artist and Sean Kelly.

(67431%+6839, February 1, 2023

The French-Swiss artist Julian Charrière has accused the fashion

brand Zadig and Voltaire of appropriating his work without

permission for a new campaign.

Earlier this month, the company posted a nighttime video of a

fountain on fire to promote its recent Women’s Fall-Winter ‘23 show

during Paris Fashion Week. The video bears a striking resemblance

to Charrière’s 2019 film And Beneath It All Flows Liquid Fire, which

similarly depicts a three-tiered fountain filled with flames. 

Leading up to its runway show last Friday, January 27, Zadig and

Voltaire re-shared the video—which, unlike Charrière’s film, appears

to be computer generated—multiple times on Instagram and

elsewhere.
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Following the show, the artist took to Instagram to address the

situation.

“Many of you have asked me about my involvement in the current

promotional campaign of @zadigvoltaire for their upcoming fashion

show planned tonight,” Charrière wrote in a post. “I have never been

contacted by this brand and must clearly state that I have not given

any permission.”

Charrière added that, “as of now there is no resolution on this

matter and it seems that the company started deleting every

comment mentioning my name under any of their posts and reels.” It

is unclear whether Charrière plans to take his plight to the courts,

and the artist did not respond to Artnet News’s requests for

comment.

And Beneath It All Flows Liquid Fire was filmed at the Antonio Bossi

Fountain in Lugano, Switzerland. The looping, slow-motion video

piece has been shown on numerous occasions, including Charrière’s

2020 exhibition “Towards No Earthly Pole” at Sean Kelly Gallery in

New York, for which Artnet interviewed the artist.

“In this film, [the] fountain depicts an absurd state that implies the

coexistence of opposite elements, water and fire,” reads a

description of the film on Charrière’s website. “The artist turns the

traditional iconography of the fountain on its head in symbolic terms

too: the connection with water and the concept of a spring of life

now dominated by flames. 

Representatives for Zadig & Voltaire did not immediately respond to

Artnet News’s request for comment. 

Follow Artnet News on Facebook: 

Want to stay ahead of the art world? Subscribe to our newsletter to

get the breaking news, eye-opening interviews, and incisive critical
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How Artists Matthew Barney and Michaël
Borremans Found Themselves Swept Up in
Controversy Over a Balenciaga Ad Campaign
Books by Matthew Barney and Michaël Borremans appear in the back of ad

image that some say promotes child exploitation.

An image from Balenciaga 2023 Garde-Robe advertising campaign, with books by artists Matthew Barney and Michaël
Borremans in the background.

(67431%+6839, November 30, 2022

Two well-known artists have become implicated in the second wave

of scandal surrounding a recent Balenciaga ad campaign, as some

have pointed to their work as evidence of the fashion brand’s

supposed promotion of child exploitation.

On November 21, Balenciaga released images from its 2023 Garde-

Robe advertising campaign, which cast Nicole Kidman, Isabelle

Huppert, and Bella Hadid in seemingly innocuous office settings. But

eagled-eyed social media users pointed out that one shot included a

printed-out copy of the Supreme Court’s 2008 decision in U.S. v.

Williams, which held that the promotion of child pornography is not

protected under the first amendment.

Included in the background of another image from the same

campaign was a pair of art books: Matthew Barney’s The Cremaster

Cycle, and Michaël Borremans’s As Sweet as It Gets.

The former book comprises images from Barney’s eponymous five-

part film series, a complex masterwork of avant-garde cinema

populated with macabre creatures and abstruse sexual metaphors. 

the brand "Balenciaga" just did a uh….. interesting…

photoshoot for their new products recently which

included a very purposely poorly hidden court

document about 'virtual child porn'

normal stuff pic.twitter.com/zjMN5WhZ0s

— shoe (@shoe0nhead) November 21, 2022

The latter, a 2014 title, compiles more than 100 works made by

Borremans over a 14-year period. The Belgian artist is known for

unsettling imagery, particularly his 2018 series Fire from the Sun,

which depicts “toddlers engaged in playful but mysterious acts with

sinister overtones and insinuations of violence,” according to his

New York dealer, David Zwirner. 

Conspiracy-minded people online drew connections between the

court document and Barney and Borremans’s books, suggesting that

a hidden message about child abuse was embedded in the fashion

brand’s promotional material. 

“This is f’ing gross and infuriating,” wrote one Twitter user. “I try my

best to avoid what seem like conspiracies here on Twitter, but they

intentionally included this child porn reference in their shoot.”

Right-leaning news outlets promptly picked up on the story too.

“What is this?” said Fox News host Tucker Carlson on an episode of

his primetime show on November 22. “Well, it is what it appears to

be: it is an endorsement of kiddie porn, or child pornography.”

Representatives for Barney and Borremans did not immediately

respond to requests for comment.
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Notably, Balenciaga’s Garde-Robe effort came just days after

another, equally controversial series of advertisements from the

company. 

The brand’s Gift Shop campaign, released November 16, depicted

young children holding handbags made from destroyed teddy bears

dressed in bondage attire. It too drew provoked outrage from scores

of people online who decried the use of children in adult-themed

settings. Social media users took to their accounts to post videos of

them protesting at Balenciaga stores and burning the brand’s

apparel. 

The company quickly removed both series of advertisements from its

platforms. An apology for the Gift Shop campaign was posted on

Balenciaga’s Instagram on November 24. “We sincerely apologize for

any offense our holiday campaign may have caused,” the statement

said. “Our plush bear bags should not have been featured with

children in this campaign.”

A second apology addressing the Garde-Robe images was published

hours later. “We apologize for displaying unsettling documents in

our campaign,” it read. “We take this matter very seriously and are

taking legal action against the parties responsible for creating the

set and including unapproved items for our Spring ’23 campaign

photo shoot. We strongly condemn abuse of children in any form. We

stand for children’s safety and well-being.”

The next day, Balenciaga filed a $25 million lawsuit against designer

Nicholas Des Jardins and the production company North Six, which

decorated the set for the Garde-Robe campaign.

View this post on Instagram

A post shared by Balenciaga 

This week, the fashion brand posted another, longer apology to its

Instagram channel, saying that the two ad campaigns “reflect a

series of grievous errors for which Balenciaga takes responsibility.”

The statement explained that “all the items” included in the Garde-

Robe photo shoot were “provided by third parties that confirmed in

writing that these props were fake office documents. They turned

out to be real legal papers most likely coming from the filming of a

television drama.”

The company said it takes accountability for its “lack of oversight”

and claimed that it is “laying the groundwork with organizations that

specialize in child protection.”
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Artist Claims Fashion Brand Zadig and Voltaire
Appropriated His Work for Its Latest Campaign
A recent ad from the company featuring a fountain on fire bears a striking

resemblance to a 2019 film by Julian Charrière.

A still from Julian Charrière's 2019 film, And Beneath It All Flows Liquid Fire. Courtesy of the artist and Sean Kelly.

(67431%+6839, February 1, 2023

The French-Swiss artist Julian Charrière has accused the fashion

brand Zadig and Voltaire of appropriating his work without

permission for a new campaign.

Earlier this month, the company posted a nighttime video of a

fountain on fire to promote its recent Women’s Fall-Winter ‘23 show

during Paris Fashion Week. The video bears a striking resemblance

to Charrière’s 2019 film And Beneath It All Flows Liquid Fire, which

similarly depicts a three-tiered fountain filled with flames. 

Leading up to its runway show last Friday, January 27, Zadig and

Voltaire re-shared the video—which, unlike Charrière’s film, appears

to be computer generated—multiple times on Instagram and

elsewhere.
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Following the show, the artist took to Instagram to address the

situation.

“Many of you have asked me about my involvement in the current

promotional campaign of @zadigvoltaire for their upcoming fashion

show planned tonight,” Charrière wrote in a post. “I have never been

contacted by this brand and must clearly state that I have not given

any permission.”

Charrière added that, “as of now there is no resolution on this

matter and it seems that the company started deleting every

comment mentioning my name under any of their posts and reels.” It

is unclear whether Charrière plans to take his plight to the courts,

and the artist did not respond to Artnet News’s requests for

comment.

And Beneath It All Flows Liquid Fire was filmed at the Antonio Bossi

Fountain in Lugano, Switzerland. The looping, slow-motion video

piece has been shown on numerous occasions, including Charrière’s

2020 exhibition “Towards No Earthly Pole” at Sean Kelly Gallery in

New York, for which Artnet interviewed the artist.

“In this film, [the] fountain depicts an absurd state that implies the

coexistence of opposite elements, water and fire,” reads a

description of the film on Charrière’s website. “The artist turns the

traditional iconography of the fountain on its head in symbolic terms

too: the connection with water and the concept of a spring of life

now dominated by flames. 

Representatives for Zadig & Voltaire did not immediately respond to

Artnet News’s request for comment. 

Follow Artnet News on Facebook: 

Want to stay ahead of the art world? Subscribe to our newsletter to

get the breaking news, eye-opening interviews, and incisive critical

takes that drive the conversation forward.
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How Artists Matthew Barney and Michaël
Borremans Found Themselves Swept Up in
Controversy Over a Balenciaga Ad Campaign
Books by Matthew Barney and Michaël Borremans appear in the back of ad

image that some say promotes child exploitation.

An image from Balenciaga 2023 Garde-Robe advertising campaign, with books by artists Matthew Barney and Michaël
Borremans in the background.

(67431%+6839, November 30, 2022

Two well-known artists have become implicated in the second wave

of scandal surrounding a recent Balenciaga ad campaign, as some

have pointed to their work as evidence of the fashion brand’s

supposed promotion of child exploitation.

On November 21, Balenciaga released images from its 2023 Garde-

Robe advertising campaign, which cast Nicole Kidman, Isabelle

Huppert, and Bella Hadid in seemingly innocuous office settings. But

eagled-eyed social media users pointed out that one shot included a

printed-out copy of the Supreme Court’s 2008 decision in U.S. v.

Williams, which held that the promotion of child pornography is not

protected under the first amendment.

Included in the background of another image from the same

campaign was a pair of art books: Matthew Barney’s The Cremaster

Cycle, and Michaël Borremans’s As Sweet as It Gets.

The former book comprises images from Barney’s eponymous five-

part film series, a complex masterwork of avant-garde cinema

populated with macabre creatures and abstruse sexual metaphors. 

the brand "Balenciaga" just did a uh….. interesting…

photoshoot for their new products recently which

included a very purposely poorly hidden court

document about 'virtual child porn'

normal stuff pic.twitter.com/zjMN5WhZ0s

— shoe (@shoe0nhead) November 21, 2022

The latter, a 2014 title, compiles more than 100 works made by

Borremans over a 14-year period. The Belgian artist is known for

unsettling imagery, particularly his 2018 series Fire from the Sun,

which depicts “toddlers engaged in playful but mysterious acts with

sinister overtones and insinuations of violence,” according to his

New York dealer, David Zwirner. 

Conspiracy-minded people online drew connections between the

court document and Barney and Borremans’s books, suggesting that

a hidden message about child abuse was embedded in the fashion

brand’s promotional material. 

“This is f’ing gross and infuriating,” wrote one Twitter user. “I try my

best to avoid what seem like conspiracies here on Twitter, but they

intentionally included this child porn reference in their shoot.”

Right-leaning news outlets promptly picked up on the story too.

“What is this?” said Fox News host Tucker Carlson on an episode of

his primetime show on November 22. “Well, it is what it appears to

be: it is an endorsement of kiddie porn, or child pornography.”

Representatives for Barney and Borremans did not immediately

respond to requests for comment.
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Notably, Balenciaga’s Garde-Robe effort came just days after

another, equally controversial series of advertisements from the

company. 

The brand’s Gift Shop campaign, released November 16, depicted

young children holding handbags made from destroyed teddy bears

dressed in bondage attire. It too drew provoked outrage from scores

of people online who decried the use of children in adult-themed

settings. Social media users took to their accounts to post videos of

them protesting at Balenciaga stores and burning the brand’s

apparel. 

The company quickly removed both series of advertisements from its

platforms. An apology for the Gift Shop campaign was posted on

Balenciaga’s Instagram on November 24. “We sincerely apologize for

any offense our holiday campaign may have caused,” the statement

said. “Our plush bear bags should not have been featured with

children in this campaign.”

A second apology addressing the Garde-Robe images was published

hours later. “We apologize for displaying unsettling documents in

our campaign,” it read. “We take this matter very seriously and are

taking legal action against the parties responsible for creating the

set and including unapproved items for our Spring ’23 campaign

photo shoot. We strongly condemn abuse of children in any form. We

stand for children’s safety and well-being.”

The next day, Balenciaga filed a $25 million lawsuit against designer

Nicholas Des Jardins and the production company North Six, which

decorated the set for the Garde-Robe campaign.

View this post on Instagram

A post shared by Balenciaga 

This week, the fashion brand posted another, longer apology to its

Instagram channel, saying that the two ad campaigns “reflect a

series of grievous errors for which Balenciaga takes responsibility.”

The statement explained that “all the items” included in the Garde-

Robe photo shoot were “provided by third parties that confirmed in

writing that these props were fake office documents. They turned

out to be real legal papers most likely coming from the filming of a

television drama.”

The company said it takes accountability for its “lack of oversight”

and claimed that it is “laying the groundwork with organizations that

specialize in child protection.”
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Artist Claims Fashion Brand Zadig and Voltaire
Appropriated His Work for Its Latest Campaign
A recent ad from the company featuring a fountain on fire bears a striking

resemblance to a 2019 film by Julian Charrière.

A still from Julian Charrière's 2019 film, And Beneath It All Flows Liquid Fire. Courtesy of the artist and Sean Kelly.

(67431%+6839, February 1, 2023

The French-Swiss artist Julian Charrière has accused the fashion

brand Zadig and Voltaire of appropriating his work without

permission for a new campaign.

Earlier this month, the company posted a nighttime video of a

fountain on fire to promote its recent Women’s Fall-Winter ‘23 show

during Paris Fashion Week. The video bears a striking resemblance

to Charrière’s 2019 film And Beneath It All Flows Liquid Fire, which

similarly depicts a three-tiered fountain filled with flames. 

Leading up to its runway show last Friday, January 27, Zadig and

Voltaire re-shared the video—which, unlike Charrière’s film, appears

to be computer generated—multiple times on Instagram and

elsewhere.
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Following the show, the artist took to Instagram to address the

situation.

“Many of you have asked me about my involvement in the current

promotional campaign of @zadigvoltaire for their upcoming fashion

show planned tonight,” Charrière wrote in a post. “I have never been

contacted by this brand and must clearly state that I have not given

any permission.”

Charrière added that, “as of now there is no resolution on this

matter and it seems that the company started deleting every

comment mentioning my name under any of their posts and reels.” It

is unclear whether Charrière plans to take his plight to the courts,

and the artist did not respond to Artnet News’s requests for

comment.

And Beneath It All Flows Liquid Fire was filmed at the Antonio Bossi

Fountain in Lugano, Switzerland. The looping, slow-motion video

piece has been shown on numerous occasions, including Charrière’s

2020 exhibition “Towards No Earthly Pole” at Sean Kelly Gallery in

New York, for which Artnet interviewed the artist.

“In this film, [the] fountain depicts an absurd state that implies the

coexistence of opposite elements, water and fire,” reads a

description of the film on Charrière’s website. “The artist turns the

traditional iconography of the fountain on its head in symbolic terms

too: the connection with water and the concept of a spring of life

now dominated by flames. 

Representatives for Zadig & Voltaire did not immediately respond to

Artnet News’s request for comment. 

Follow Artnet News on Facebook: 

Want to stay ahead of the art world? Subscribe to our newsletter to

get the breaking news, eye-opening interviews, and incisive critical

takes that drive the conversation forward.
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How Artists Matthew Barney and Michaël
Borremans Found Themselves Swept Up in
Controversy Over a Balenciaga Ad Campaign
Books by Matthew Barney and Michaël Borremans appear in the back of ad

image that some say promotes child exploitation.

An image from Balenciaga 2023 Garde-Robe advertising campaign, with books by artists Matthew Barney and Michaël
Borremans in the background.

(67431%+6839, November 30, 2022

Two well-known artists have become implicated in the second wave

of scandal surrounding a recent Balenciaga ad campaign, as some

have pointed to their work as evidence of the fashion brand’s

supposed promotion of child exploitation.

On November 21, Balenciaga released images from its 2023 Garde-

Robe advertising campaign, which cast Nicole Kidman, Isabelle

Huppert, and Bella Hadid in seemingly innocuous office settings. But

eagled-eyed social media users pointed out that one shot included a

printed-out copy of the Supreme Court’s 2008 decision in U.S. v.

Williams, which held that the promotion of child pornography is not

protected under the first amendment.

Included in the background of another image from the same

campaign was a pair of art books: Matthew Barney’s The Cremaster

Cycle, and Michaël Borremans’s As Sweet as It Gets.

The former book comprises images from Barney’s eponymous five-

part film series, a complex masterwork of avant-garde cinema

populated with macabre creatures and abstruse sexual metaphors. 

the brand "Balenciaga" just did a uh….. interesting…

photoshoot for their new products recently which

included a very purposely poorly hidden court

document about 'virtual child porn'

normal stuff pic.twitter.com/zjMN5WhZ0s

— shoe (@shoe0nhead) November 21, 2022

The latter, a 2014 title, compiles more than 100 works made by

Borremans over a 14-year period. The Belgian artist is known for

unsettling imagery, particularly his 2018 series Fire from the Sun,

which depicts “toddlers engaged in playful but mysterious acts with

sinister overtones and insinuations of violence,” according to his

New York dealer, David Zwirner. 

Conspiracy-minded people online drew connections between the

court document and Barney and Borremans’s books, suggesting that

a hidden message about child abuse was embedded in the fashion

brand’s promotional material. 

“This is f’ing gross and infuriating,” wrote one Twitter user. “I try my

best to avoid what seem like conspiracies here on Twitter, but they

intentionally included this child porn reference in their shoot.”

Right-leaning news outlets promptly picked up on the story too.

“What is this?” said Fox News host Tucker Carlson on an episode of

his primetime show on November 22. “Well, it is what it appears to

be: it is an endorsement of kiddie porn, or child pornography.”

Representatives for Barney and Borremans did not immediately

respond to requests for comment.
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Notably, Balenciaga’s Garde-Robe effort came just days after

another, equally controversial series of advertisements from the

company. 

The brand’s Gift Shop campaign, released November 16, depicted

young children holding handbags made from destroyed teddy bears

dressed in bondage attire. It too drew provoked outrage from scores

of people online who decried the use of children in adult-themed

settings. Social media users took to their accounts to post videos of

them protesting at Balenciaga stores and burning the brand’s

apparel. 

The company quickly removed both series of advertisements from its

platforms. An apology for the Gift Shop campaign was posted on

Balenciaga’s Instagram on November 24. “We sincerely apologize for

any offense our holiday campaign may have caused,” the statement

said. “Our plush bear bags should not have been featured with

children in this campaign.”

A second apology addressing the Garde-Robe images was published

hours later. “We apologize for displaying unsettling documents in

our campaign,” it read. “We take this matter very seriously and are

taking legal action against the parties responsible for creating the

set and including unapproved items for our Spring ’23 campaign

photo shoot. We strongly condemn abuse of children in any form. We

stand for children’s safety and well-being.”

The next day, Balenciaga filed a $25 million lawsuit against designer

Nicholas Des Jardins and the production company North Six, which

decorated the set for the Garde-Robe campaign.

View this post on Instagram

A post shared by Balenciaga 

This week, the fashion brand posted another, longer apology to its

Instagram channel, saying that the two ad campaigns “reflect a

series of grievous errors for which Balenciaga takes responsibility.”

The statement explained that “all the items” included in the Garde-

Robe photo shoot were “provided by third parties that confirmed in

writing that these props were fake office documents. They turned

out to be real legal papers most likely coming from the filming of a

television drama.”

The company said it takes accountability for its “lack of oversight”

and claimed that it is “laying the groundwork with organizations that

specialize in child protection.”
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Follow Artnet News on Facebook: 

Want to stay ahead of the art world? Subscribe to our newsletter to

get the breaking news, eye-opening interviews, and incisive critical

takes that drive the conversation forward.
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